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Member News

J Vineyards & Winery

Launches New Labels and

Brand

J¥inevards & Winery, the Russian

River Valley luxurny wine producer

whose iconic yellow "J" logo has

graced bath its varietal and

sparkling hottlings for over 20 years, will introduce a
fresh look to this year's varietal wine releases with the
launch of a new "J Wineyards" brand and corresponding
packaging. With the evalution of [.]
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Verve Marketing & Design
Produces Two New Books for
Heifer International
YERVEMARKETIMNGEDES
1G N ™ recently produced two new
books for Heifer International,
Direarning Cows: The Paintings,
Murals and Drawings of Betty LaDuke, written by
SusanJo Bumagin, and Once There\Was and ias Mot
AModern Day Folktale [.]
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More from Member News

JAQK Cellars Invites You to
Dine With Legends At The
World Series of Poker Hall of
Fame Dinner

World Series of Poker Hall of Fame
& Movernber Mine Dinner
Movemnber 8th, 2009

To join us:

Sirmply buy 12 battles of JAQK's 2008 High Raller
Cahernet and we'll give you one VIP ticket to the ¥World
Series of Poker Hall of Fame & Movernber Mine
Dinner—a $500 value

You'll be ahle to rub elbows with poker luminaries from

[-]
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Supurb Offer from City Club
Boak and hald vour next City Club
event and receive 20% off your food
and heverage pricing and waived
room rental.

THE: CITY-CLUB
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More from Member Promotions

Save the date...

July .1.00- 6.00 PM

Xe Expert Columns

Reaching and Serving the
Luxury LGBT Markets

Steps for Success

Growing the increasingly important
LSBT (leshian, gay, bisexual,
transgender) luxury market share
is about more than just ad
placernent. The most successful cormpanies have
genuinely engaged the community through a variety of
channels. [fyour company is developing a marketing
plan to reach the LGBT comrunity, of ifyou are looking
o expand [..]
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Arts Marketing & Cultural
Philanthropy

Every thriving metropolis is
ingrained with the rmotion of
dancing feet, scenic historical
architecture, & harmonic music
scene and museurmns filled with art
to quench the visual appetite. Culture is all around us;
we embrace itin our personal lives, 5o how do we as
business leaders supportthe arts in our cities while
promoting [..]
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More from Luxe Expert Columns

xe Intelligence & Research Articles

The 2009 Wealth Report
Capgermini and Merrill Lynch
Global Wealth Management
present the 2009 World Wealth
Repaort. A collaborative analysis of
the macroeconomic factors that
drive wealth creation and the key
trends that affect High Met\Woaorth Individuals (Hr:W =)
around the globe. Restoring trust and confidence inthe
markets and the industry [..]

-
World Wealth Report
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When the Going Gets Tough,

the Rich Get Online

Fallow the rmaney trail...

Infarnously, when he was asked

wihy ke kept robbing banks—and

getting caught—willie Sutton

answered, "Because that's where

the money is."

In this tough retailing enviranment, merchants might
wish to ponder his advice, which has come to be known
as "Sutton's Law." Should you keep adverising the way
you always have, or should you [.]
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More from Luxe Intelligence & Research Articles
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Welcome New Members

+ Ann Rea, Inc

Brian Dittmar Design
© Citisuites
+ JAOK Cellars

+ Merrill Lynch/Global Wealth Management -
Kenneth Winn

Muratore Corporation
© Quintessa

Say

a Brazil Design

+ Simayof

Trinchero Family Estates

Global Luxury Marketing Council Chapters

© Arizona

© AMlanta

+ Austin

+ Boston

+ Brazl

+ Dallas-Ft. Worth
+ Duhai, United Arab Emirates
+ Europe

+ FortLauderdale
 Hong Kang

+ Haouston

© Las Angeles

o Las Vegas

© Macau

© Miami
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Private Jet Travel Mace Easy
Jul 20, 2009 with Comiments 0

Bombardier, 3 world-leading manufacturer of ®%  ROBB REPORT NAMES FLEXJET
innowative transportation solutions, from commercial Eﬂl- “BEST OF THE BEST"
aircraft and business jets to rail transportation =
equipment, systems and services, offers private jet travelers award-winning and innovate solutions for all their
travel neads.

Headguarterad in Montréal, Canada, Bombardier has a presence in more than B0 countries. It has attained
global leadership by exercising foresight, perseverance and innovation in designing and making products that
answer its customers' needs for quality, dependability and costeffectiveness. Their private jet programs
include fractional jet ownership through Flexiet and whole aircratt ownership through the Flexjet One program.

In addition, the Flexjet 25 Jet Card program, operated by Jet Solutions, and Skyjet, a provider of on-demand
private jet charters and innovative pre-paid jet cards, supplement Bombardier's product offerings to offer even
mare options and greater flexibility to owners

In May 1995, Dallas-hased Flexjet—a division of Bombardier, the warld's

DY | ;_'_'_‘“. T largest husiness aviation manufacturer—entered the fractional jet

e L 1 owhership market. Flexjet's award-winning program is recoghized for
developing innovative programs that offer more options and greater
flexibility to its ovwners. Flexjiet employs approximately 950 people,
almaost half of whom are flight crews members. Its pilots are trained to the highest airline and safety standards
and are type-rated for ane aircraft, iving only that specific madel. In addition, all pilots receive ongaing training
and flight checks throughout each yvear.

THE FLEXJET FLEET

Baombardier designs, manufactures, and operates every aircraft in the Flexjet flest, including the Bombardier
Learjet 40 =R, Learjet 45 %R, Learjiet 60 ¥R; and long-range Bombardier Challenger 300 and Challenger 605
jets. Flexjet operates the youngest fleet in the industry, averaging less than 3.0 vears of age.

FLEXJET FRACTIONAL CAWNERSHIP

For individuals or carporations who fly 50 or mare ﬂ T”ELEARJET 85

hours pe.rﬁ,ree.ur, bt niot e.nnugh.tn JUS.tIfg.-"[hE purchase i LANDINE HERE FIRST.
of an entire aircraft, Flexjet fractional jet ownership """_ =p ENTNNNY] -

offers the greatest henefits in the industry. Owhers —————
purchase anly the amount of aircraft needed, with
each flight tailored specifically to their requirements
and managed through Flexjet's industry-best customer serice, available 24 hours a day, 365 days a yvear.
LInigue inthe industry, Flexjet's advanced operational systems guarantees owners will fly on Flexjet's fleet 94
percent ofthe time or bhetter.




HOW IT WORKS

There are three cost components to fractional ownership: the initial capital investment, the maonthly
management fee and flying time. Owners have the option of purchasing amawhere from 1116 share of & jet,
which represents 50 hours of flight time peryear, to 172 share, equivalentto 400 hours of flight time peryear.
Flexjet owners canincrease their share at any time inincrements of 29 hours as well as purchase mixed
shares, shares in multiple aircratt and even shares that equal a whaole aircraf.

UMIGUE PROGRAM FEATURES

Flexjiet offers a number of unigue features that provide greatervalue and flexibility for its owners. These
programs include:

Versatility Plus — Unigue in the industry, this popular program enables Flexjet owners to realize value fram
unused hoors by placing them in a poal for purchase by other owners. Since 2004, this program has returned
maore than $26 million back into the hands of Flexjet owners who would have otherwise lostthose hours.,

Round Trip Pricing — This nesw program resvards the increased operational efficiency gained when a fractional
awnier committed to more than 100 annual hours books both legs of a round trip in advance. Flexjet owners will
seea 15 percent price reduction for each hour of a gualifving round trip, saving owners thousands of dollars
each flicht own.

Secondary Service Area — Flexjet [eads the industry with its generous "secondary senice area” program,
enabling travel to and from regions outside the primary service area without incurring repositioning fees.

Sendce Guaramtees — Flexjet fractional owners also benefit fram a unigque five percent charer-limit guarantee
which assures them that they will Ty on the Flexjet fleet 85 percent of the time ar better.

AnyTime Options — Flexjet owners may purchase additional program benefits at any point during their contract,
including updarades and downorades. multinle use and shor-led waivers.

For more information, call 1-800-FLEXJET or visit www.flexjet.com

FLEX.JET ONE

The Flexjet One is awhole aircraft management
program that provides & warry-free solution for those
in search of the utrmost Texikility. While Flexjet One
mwners may mwn one aircraft, they also have access
to the entire Flexjet fleet. Flexjet One provides a
waluahle financial advantage for individuals or
companies who are considering purchasing a whole aircraft by offering a lower operating cost—or cost per
occupied hour—as compared with traditional aircraft management. This adds value, Qiving owners the hest of
bioth wiorlds.

The Flexjet One program also includes a special benefit, called Efficient Trip Pricing, inwhich the total hoorly
rate {inclusive of fuel) can be reduced by up to 20 percent, resulting in significant savings depending on bow
wou typically travel. Unused hours can be sold back into the fleet, gquaranteeing offset revenue to make the
investment more valuable.



With Flexjet One, owners nat only have their own aircraft, they will also have the entire Flexjet fleet at their
comimand, including the newest, maost advanced aircraft in the industry: the Learjet 40XR, Learjet 45XR, Learjet
BOXR, Challenger 300 and Challenger 604, An additional benefitis the ability to u=ze multiple aircrattin a single
day, in cases where owners need to fly paries from several locations. Combining superior aircraft
management, efficiency, guaranteed offset revenue and unmatched excellence in personal semice, Flexjet One
iz a solution that makes sound business sense. For more information, visitwww lexjetone.com

For more information, call 1-800FLEXJET or visit wwwi.flexjetone.com

FLEXJET 25 JET CARDS

Introduced in 2006, the Flexjet 28 Jet Card, operated by Jet Solutions,
LLZ under FAR Part 135, provides travel-by-the-hour an the exclusive ==l =A==
Flexjet 248 fleet of Bombardier Learjet 40 ¥R, Learjet 45 ¥R, Learjet 60,
Challenger 300, and Challenger 604 business aircraft. The card is
availahle as a 25-hour program, and also includes options far 30- and
38-hours of flight time.

0213 4450 B7790
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Introduced in 2006, the Flexjet 25 Jet Card, operated by Jet Solutions,
offers flexibility, wvalue and the widest range of options when customizing private jet travel. Flexjet 25 Jet Card
mwners receive the most cantrol and availability when choosing to fiv on the private fleet comprised entirehy of
legendary Bombardier Learjet* and Challenger® aircraft.

The Cardl.

much like dehit cards for many products and services, jet cards provide travelers with a designated number of
private jet flight hours on a specific class of aircraft. Jet cards give fliers a way to sample the flexibility and
canvenience available through private aviation while offering an excellent alternative for private jet ownership.

The Fleet.

Bombardier husiness jets are legendary for their perfarmance, design, comfort and amenities. With the Flexjet
28 Jet Card program, card oveners have their choice of the Bombardier Learjet 40XR, Learjet 45XR, Learjet 60,
Challenger 300 or Challenger 604 aircraft. All category leaders and all manufactured by Bombardier, the largest
manufacturer of business aircraft in the world.

The Hours.

The Flexjet 28 Jet Card program is a 25-hour program that also includes options for 30- and 39-hoors of flight
time. Should a card owner decide to maove to the Flexjet fractional jet ownership prograrm, the value of the
refmaining Flexjet 25 hours can be transferred to the fractional owenership agreement.

The Days.

Flexjet 25 card owners are privy to the availability hased an a preset number of travel days peryear—ranging
from a 365-day or 398-day to a 325-day or 275-day jet card—depending onwhich best suits their travel needs
and financial plans. Each of the three calendar options provide four price levels for each aircrafl.

The Pilots.

The Flexjet 28 Jet Card program pilots are among the best and most experienced in the industry, receiving
training beyond the FAA requirement. They are hired for their experience and dedication to the highest level of
professionalism and service.



For more information, call 866-473-0025 or visit www.flexjet25.com

BOMEBARD| E R Skietpioneered real-time, anline booking for private jets in 1397 and
SKWET continues to forge innovative travel solutions. They offer the most
camprehensive range of private jet options hacked by unsurpassed semvice in
the industry today as well as safety standards yvou can count on.

Fleet of Senvices

Whether one is fiving a single charter trip or is a Skyjet Member, clients can choose from over B0 aircraft models
in ¥ class sizes — one of the widest selections in the industry. In addition the Skyjet concierge service can
provide catering, around transportation and search far availahle empty-leg flights at reduced rates.

A Network of Preferred Operators

BAOMBARDIER

Skyietiz the only major national jet card program that requires an SKYJET
impartial third-party on-site audit. To be considered eligible for the

Skyjet Metwork, an operator must pass a stringent on-site safety audit
conducted by & top aviation auditor such as ARGIUS orWiwearn a5 well

ETEFHEM WENTHORTH
as meet additional crew requirements. These audits go bevond what is 354451

required by the Federal Aviation Administration to earn an FAA Part 135
commercial operator cerificate. There are approximately 5,000 aircraft
it the entire LS. husiness jetfleet, but only 900 ofthose meet required safety standards.

Flexibility

Skyjet Card Memberships never expire, and if a client's every expectation is not met, the remaining balance of
their membership deposit is fully refundable at any time. With a Skyjet Membership, it an empty-leg fight that fits
the client's needs can he found at a lower cost than the guaranteed memhbership rates, the member can take
advantage ofthe discount and the flight cost can be deducted fram their membership deposit,

For more information, call 866-751-9243 or visit www.skyjet.com
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