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Stewart has found what a growing
number of business leaders are discov-
ering. Business jets aren’t just presti-
gious and comfortable.They’re also em-
inently practical. Most important, they
enable time savings that can deliver a
tangible return on investment.

CLEARED FOR TAKEOFF
Following the economic downturn

in 2008, sales and use of business jets
dropped significantly.That situation be-
gan to turn around in 2010. Use of busi-
ness jets is now at its highest levels since
2007 in both the United States and Eu-
rope, according to Bombardier, maker
of the Learjet, Challenger and Global
series of private aircraft.
Sales are likewise expected to re-

bound. Bombardier says the industry
delivered 6,400 new private jets from
2001 to 2010. That output is expected to
jump to 10,000 between 2011 and 2020.
Those aircraft range from smaller tur-

boprop planes to the latest long-haul
jets with flying ranges up to 6,600 miles.
Turboprops carry four to six passengers.
Light and midsize aircraft carry five to
eight. Super-midsize can handle up to
nine, while large-cabin, or “heavy,” jets
can accommodate 16 passengers.

FROM COACH TO FIRST CLASS
Individuals or organizations that want

to take advantage of business jets have
a range of options. The most expensive
is whole ownership. Even an older used
jet can cost as much as $5 million. A
new long-haul jet will run $60 million
or more — plus costs for registration,
storage, fuel, maintenance and at least
one pilot.
The cheapest approach is on-demand

charter. “Charter is least expensive in
terms of capital outlay,” says Diane
Levine-Wilson, director of new busi-
ness for JETNET, a market research
firm. “Whether it’s cheaper in the long
run depends on the circumstances.” For
example, if the aircraft you chartered
breaks down, a replacement plane may
not be available for several days.
Many providers of business-jet ser-

vices also offer fractional ownership and
“jet cards.” Jet cards are like a debit card
for private-jet travel. You make an up-
front deposit — as little as $25,000, but
often $100,000 or more. You then have
access to any aircraft in the program.
The amount deducted from your card
depends on the aircraft you choose and
the hours you spend in the air.
Fractional ownership lets you pur-

chase a portion of a jet, typically 6.25
percent to 50 percent. “When you
choose fractional ownership, you tap
into a system with aircraft, pilots, a staff
of mechanics and full service,” says
Deanna White, president of Flexjet.
“You don’t have to worry about licens-
ing, insurance or FAA requirements. If
you need to have multiple aircraft in the

sky simultaneously, you can do that.”
“To initially experience the benefits of

a private jet, you should consider going
fractional,” agrees Stewart. “It’s a way to
bite off a piece of business aviation and
chew on it to see how it works for you.”

INNOVATIVE SKIES
Stewart has been using business jets

for 10 years. His company owns several
fractional shares with Flexjet, the pri-
vate jet services division of Bombardier.
Executives, salespeople and service pro-
fessionals all use jets to shuttle among
the organization’s offices in Dallas,
Houston and Birmingham, Ala.
“In the past, if I had two days of work

at the Houston office, I would fly in by
midday onMonday and fly outWednes-
day afternoon,” Stewart explains. “So it
would take three days to do two days’
work, plus two nights of food and hotel.
You can’t pay for the plane with hotel
savings, but you can pay for it when you
save a complete day of work.”
Such time savings are a primary rea-

son organizations opt for private jets.
Users of business jets can bypass secu-
rity delays and flight cancellations.They
can fly at higher speeds than commer-
cial jets and avoid time in the air. They
can conduct meetings or other work on-
boardwithout interruptions or concerns
about privacy. They can visit multiple
offices or client sites in a single day and
return home before sunset.
Private jets can also take you to re-

mote locations that are not served by
the airlines. Throughout the U.S., there
are more than 5,000 airports that ac-
commodate business jets, according to
the National Business Aviation Associa-
tion (NBAA). All the commercial airlines
combined can access less than 500. “In
many instances, a private jet can land 15
minutes from a final destination when
the closest commercial airport is several
hours away,” Levine-Wilson points out.
“Business-jet travel isn’t about cham-

pagne and caviar,” White insists. “It’s
about practicality and productivity. It’s
the ultimate timesaver.”

SMOOTH LANDING
To get the most from a business jet,

you need to find the service provider,
program and aircraft that’s right for you.
White advises starting with safety and
service delivery. Find out if the compa-
ny has had safety incidents and gain an
understanding of its performance and
service metrics.
Next, look at the aircraft it offers and

the breadth of its aircraft collection. You
want to be sure the size and model air-
craft that meets your needs is available,
whether that’s a small turboprop or
16-passenger long-haul jet. Also check
out the average age of the planes, which
can give an indication of cleanliness and
reliability. A five-year-old jet will still
feel new. One that has seen 20 years of

service will likely involve highermainte-
nance costs.
If you plan to purchase a used aircraft

or use charter service, Levine-Wilson
recommends finding a reputable and
experienced broker by checking refer-
ences carefully.
To compare costs among whole own-

ership, fractional ownership, charter
and other options, consider the Air-
craft Cost Calculator, a downloadable
app. Its analysis includes the annual
cost of capital and the expected annual
market-value depreciation of a share of

ownership. Its database includes 250
popular aircraft, updated in real time.
Business travelers like Walter Stewart

don’t needmore convincing. “The Stew-
art Organization is more than twice as
large today than we were 10 years ago,
when we started using an airplane,” he
concludes. “And we’re growing rapidly.
There’s no way we could do that without
a private jet.”

Eric Schoeniger is a Philadelphia-based free-
lancewriter specializing in business, informa-
tion technology, life sciences and clean energy.
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THE ULTIMATE
TIME MACHINE

When Walter Stewart needs to travel between his Dallas and Houston offices, he can drive from one city to the other
in 3 hours and 45minutes. He can fly commercial and shave that time to 3 hours and 15minutes, “assuming every-

thing goes smoothly,” he says. Or, he can avail himself of his company’s private jet. “I can leave the house at 7 and be at
the Houston office before 9,” says the chairman ofThe Stewart Organization, a servicer of high-end officemachines. “I can
work a full day and be home by 6.”

Private jets can optimize use of your most valuable commodity: time
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In a perfect world, saving endangered species
like whales and sharks would be everyone’s
responsibility. The question is, how can we make this
world more perfect? Right now, Embry-Riddle researchers
are designing low-cost, unmanned aerial vehicles (UAVs) that
will fly 400 feet above the waters of Galapagos Island
National Park. While doing so, they will stream live video
onto the web, so anyone, anywhere can monitor the area
for the poachers who decimate our wildlife. Yes, at Embry-
Riddle we aim for the stars. But we always keep home close
to our hearts.
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